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WELCOME TO THE FARIBAULT PARKS!
This plan is a strategic road map for the future success of
Faribault’s parks, trails, and open spaces. It is the culmination
of countless hours engaging the Faribault community about the
City’s parks, trails, and open spaces can be improved for current
and future generations.

WHY THIS PLAN?
National research indicates that use of parks fosters mental and physical health. Access to open
space encourages physical activity that supports child development and combats chronic disease.
The City of Faribault supports a strong tradition of indoor and outdoor recreational opportunities for
residents and visitors but has historically operated with limited resources. This plan serves as the
first Parks, Trails, and Open Space Plan to strategically guide improvements and/or investments for
the park system. It outlines a comprehensive strategy that builds on the City’s existing Parks, Trails,
and Open Space assets and prepare them for the next 20 years. The following components are the
foundation from which many of the plan’s goals, objectives, and strategies are derived:
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PARKS, TRAILS, AND OPEN SPACE PLAN
AS PART OF A LARGER CITY VISION:
JOURNEY TO 2040 OVERVIEW
Journey to 2040 is a branded vision comprised of three standalone yet
coordinated planning efforts: Downtown Master Plan; Parks, Trails, and Open
Space Plan; and Comprehensive Plan Update. Each plan was developed
concurrently to create a cohesive vision for the future of Faribault. All three
plans benefited from an inclusive community engagement process that was
built on prior planning efforts led by the City of Faribault.

The Parks, Trails, and Open Space Plan is one piece of the overall Journey to
2040 effort and supports the Downtown Master Plan and Comprehensive Plan
Update.
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HOW DOES THIS PLAN RELATE TO
OTHER PLANS IN JOURNEY TO 2040?
COMPREHENSIVE PLAN UPDATE
OVERVIEW
A Comprehensive Plan Update is a city-wide study of the conditions that impact the
quality of life in Faribault and a blueprint for supporting a unique place to call home,
place to do business, and place to play. It is “comprehensive” in that it links broad
goals and long-range objectives to different, interdependent City functions and
services. This plan is vital to the success of the Parks, Trails, and Open Space Plan
because it looks at all the systems in the City (e.g. transportation, utilities, land use,
housing, etc.) and evaluates them in relation to how they influence the City’s Parks,
Trails, and Open Spaces.

DOWNTOWN MASTER PLAN OVERVIEW
Downtown Faribault has undergone significant change over the past 100 years.
With several nationally recognized historic structures and an active business
community, Downtown Faribault is celebrated for its unique heritage and character.
The Downtown Master Plan is a set of short and long-term strategies intended to
improve the function of the Downtown as a location for commercial activity, housing,
and recreation for everyone in the community. The plan is a vision and road map for
Downtown Faribault and is closely tied to the Parks, Trails, and Open Space Plan
because of its emphasis on introducing new green spaces into the Downtown and
by connecting it to the remainder of the City through an enhanced system of trails.
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OVERALL PROCESS
A four phase process was followed to leverage synergies between the three planning efforts
(Downtown Master Plan; Parks, Trails and Opens Space Plan; and Comprehensive Plan Update).
The goal was to facilitate a seamless sequence of activities, effective flow, and conduct an
integrated process with a shared vision for Faribault. Below are the four phases described in more
detail:

01

DISCOVERY
This phase kicked off all three planning efforts and oriented the community, to the
scope and process of each planning effort, and established clear goals and working
relationships among the plan participants. This phase also included an analysis of the
community’s physical, social, and economic conditions.

02

INTEGRATING VISION 2040
This phase integrated Faribault Vision 2040, which occured between 2014-2016 with
the Journey to 2040 planning efforts in order to build on and leverage the value of
previous strategic planning.

03

EXPLORATION & INNOVATION
Phase 3 created design options for the Downtown Master Plan and the Parks, Trails,
and Open Space Plan efforts. The Comprehensive Plan explored components of the
development plan including sub area plans identified by the committees, community,
and stakeholders.

04

ACTION PLAN
The last phase of the process was the development of an action plan for each of the
three planning efforts including steps for implementation, strategies for phasing, and
providing next steps for potential funding sources.
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PROJECT PROCESS
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Integrating Vision 2040.
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COMMUNITY
ACTIVITIES
COMMUNITY
WELCOMING EVENT

Mar 2018 -May 2018
Mar 2018 -May 2018
Mar 2018 -May 2018

COMMUNITY ACTIVITIES

VISIONING SESSIONS
COMMUNITY VALUES
CONFIRM VISION INTEGRATION

Downtown Master Plan:
Parks, Trails, and Open Space Plan:
Comprehensive Plan:

May 2018 - Jun 2018
May 2018 - Jun 2018
May 2018 - Jun 2018

Exploration and Innovation.

Action Plan.

Phase 3

Phase 4

PLACEMAKING
ACTIVATION

CULT. RES.
PROGRAMS
UNIVERSAL
ACCESS
REGIONAL
CONNECTIONS

COMPREHENSIVE PLAN

MARKET
ASSESSM.

PARKS, TRAILS, AND OPEN
SPACE PLAN

DOWNTOWN MASTER PLAN

HERITAGE

DESIGN
CONCEPTS

O&M

LAND USE
& NEIGHBOR.
PATTERNS
OPP. FOR
GROWTH &
CHANGE
LIVING &
DWELLING
CONNECTIONS:
NATURE &
HEALTH

PLAN
REFINEMENT

N

IMPLEM. PLAN
DESIGN
CONCEPTS

RESILIENT
SYSTEMS

COMMUNITY ACTIVITIES

PRESENT / CONFIRM PLANNING
SCENARIOS
REVIEW OF PREFERRED DIRECTION

Downtown Master Plan:
Parks, Trails, and Open Space Plan:
Comprehensive Plan:

Jul 2018 - Oct 2018
Aug 2018 - Jan 2019
Sep 2018 - Feb 2019

PLAN
DOCUMENT

PREFERRED
DIRECTION

PLAN DRAFT

ADOPTION
OF PLANS

PUBLIC
REVIEW

FINAL REVIEW
FINAL
PRESENTATION

COMMUNITY ACTIVITIES
REVIEW OF DRAFT PLAN
PRESENT FINAL PLANS

Downtown Master Plan:
Parks, Trails, and Open Space Plan:
Comprehensive Plan:

Jan 2019 - Apr 2019
Feb 2019 - May 2019
Mar 2019 - Jun 2019
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YOU SPOKE,
WE LISTENED.
Extensive outreach was done throughout the Journey to 2040 planning process. The planning team
gathered feedback from a wide spectrum of people including those who live, work, play, and visit
Faribault. The results of the community engagement efforts are seen throughout this plan. The
following represents some of the highlights:

“
“

Adventure play (rock
climbing, skate park,
zip line, etc.)

Wheelchair
swings for the
handicapped!

“
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A playground long
zip line!

“

“

“

“

“

More environmental
space dedicated for
natural environment
interface

“

“

Splash pad!

“

I prefer keeping the
parks natural. River
Bend does a great
job with that!

“
“

“

Treehouses.
Everywhere!

“

It would be nice if there
were actual hoops on
the basketball poles at
Windsor Park

“

“

Nature areas for
kids to play

“
“

“

More restrooms
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COMMUNITY ENGAGEMENT GOALS
Effective community engagement is critical to understanding the needs of the community and is
essential for good public decision making. A Community Engagement Plan (CEP) was created to
serve as a guide for the engagement of community stakeholders, residents, and businesses during
the planning process. The engagement process worked closely with the community to identify and
build on past successes and, more importantly to empower people to engage in the future success
of the parks, trails, and open space. The following describes specific engagement efforts.
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PARKS, TRAILS, & OPEN SPACE STEERING COMMITTEE
A Parks, Trails, & Open Space Steering Committee (PSC) was established to guide the planning
process. The PSC worked closely with the Journey to 2040 Project Oversight Committee, City staff,
other committees, the consultant team, and the public to develop and evaluate planning alternatives
and make recommendations on a preferred plan. The PSC also provided advice and assistance to
the project team regarding broader community outreach to residents and businesses. Below is a list
of the PSC representatives:
Kevin Hildebrandt

Royal Ross

Lola Brand

Bart Jackson

Mike Schendel

Elizabeth Cap

Tony Langerud

Janna Viscomi

Lisa Evert

Eric Merril

Breanna Wheeler

KEY STAKEHOLDER GROUPS
Key stakeholders, including service organizations, City boards and commissions were engaged
throughout the planning process to ensure their goals and needs were met.
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PUBLIC MEETINGS
To ensure widespread and active participation for all three of
the plans in Journey to 2040, the public engagement process
included several ways to stay involved.
[ Community Kick-Off Welcoming Event ]
At the beginning of the planning process, a community event was held to introduce Journey to 2040
to the public. Participants learned about different natural and socioeconomic systems in Faribault
and shared ideas for a vision for future Faribault.

[ Community Events ]
In an effort to reach a broader section of the community, stations with project information were set
up at two prominent community events: Heritage Days and Faribault Market Place. The community
was given project related information and instructions for remaining involved in the planning
process.
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[ Community Forum ]
A community forum was held on December 13th, 2018 to discuss the preliminary concepts for the
parks, trails, and open space in Faribault. An open invitation was sent to the community and all were
welcome to engage in the activities. Concepts were displayed for every park in the park system.
Participants were asked to provide feedback on preferred concepts, overall themes for the park
system, and park programming. Feedback from the community forum helped identify key gaps in the
trail system, which types of park facilities are most needed, and which parks should be prioritized
for improvements.

ONLINE ENGAGEMENT
[ Project Website ]
The Journey to 2040 project website (journeyto2040.com) was the online repository for all three
planning efforts. Presentations, meeting minutes, concepts, and key information was posted
regularly. The website also provided essential background information and links to previous
planning efforts.

[ Social Media ]
In addition to a project website, a Facebook account was created to further the online engagement
and to update the community on the planning process and events. Over the course of the project,
the Facebook account had over 1,400 friends! Questions were regularly posted to the Facebook
account engaging users on their favorite park in the system, how often they use the trails, and
examples of favorite park facilities from other communities. Online comments helped reveal critical
concerns and issues among park users not likely to attend or participate in other engagement
activities.
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NATIONAL PARK USAGE TRENDS
National trends in recreation have changed over the last decade. Fitness sports and outdoor
activities have seen a steady rise in popularity, while team sports have been in decline. In recent
years, park usage has become increasingly varied and many communities are opting for designs
that accommodate a diversification of activities that better support individualized use.

48.6%

of Americans report
participating in at least 1
outdoor activity
64% of people
participate in
fitness sports

49% of people
participate in
outdoor sports

34% of people
participate in
individual sports

*22.9% of people participate in team sports

Ages 6-12

Ages 35-44

1. Camping

1. Camping

2. Fishing

2. Swimming for Fitness

3. Soccer

3. Bicycling

Ages 8-24

Ages 65+

1. Camping

1. Wildlife Viewing

2. Bicycling

2. Fishing

3. Martial Arts

3. Working Out Using Machines

Top Three Interests for New Park Users by Age
Sources: Physical Activity Council, 2018 Participation Report; The Physical Activity Council’s
Annual Study Tracking Sports, Fitness and Recreation Participation in the US
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ECONOMIC IMPACT OF PARK SYSTEMS
The economic impact of parks is significant, and it is felt in a variety of ways. The Trust for Public
Land has identified seven different park attributes that provide economic value and are also
measurable:

01

Parks have a positive impact on nearby residential property values. Value is typically
affected by two factors: distance from a park and the quality of the park. The closer the
park and the higher its perceived quality, the greater the increase on property values.
However, if a park is poorly maintained, the value is marginal. If a park is perceived as

02
03
04
05
06
07

frightening or has dangerous aspects, they may reduce nearby property values.
Parks generate spending from out-of-town visitors. Sometimes the attractive force is
the park itself. Other times the park may host an event or other gathering that attracts
visitors.
Parks provide “direct use value” through fees generated by the use of facilities, such as
renting a pavilion or shelter, team sport fees, equipment rental, access to special areas,
food vendors, etc.
Parks have a health value. Lack of exercise is shown to have a significant healthcare
cost. A park system with plentiful parks in accessible locations can help increase the
physical activity of residents and thus reduce healthcare costs.
Parks provide opportunities for social cohesion. By bringing people together and
facilitating connections with one another, contribute to a support system that helps
neighborhoods be resilient, safer, and more successful.
Parks help reduce the cost of managing stormwater. Stormwater runoff can be a
significant and costly problem in many communities. Parkland can reduce these costs by
capturing or slowing excess runoff and treating it before it contaminates other important
water resources, such as lakes, rivers, or wells.
Parks help remove air pollution through vegetation. Air pollution can be especially
hazardous in urban areas where people and pollutants tend to concentrate. Parks can be
important sources of vegetation that remove air pollutants such as carbon monoxide.
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